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Key points summary

UpFront Consulting conducted the Social Capital

Survey among 560 Brainerd Lakes area residents in
October 2007. “Social Capital” is a method of
measuring the value of residents’ connections to other

individuals and to their communities.

Key findings are as follows:

Trust

People in the Brainerd Lakes area are generally
trusting of others, especially those with whom they
come in contact regularly, such as neighbors, police,
and people who work in stores where they shop.
Residents are a little less trusting of people who live
in the area on weekends and of tourists, but still are
generally trusting of these individuals.

Older people (65 and older) are trusted most by the
community, younger people (24 and younger) are
trusted the least. Still, most trust young people to
some degree.

Residents of the local area are generally trusting of
people of other races.

In general, Brainerd Lakes area residents are more
trusting of others than were individuals participating
in a national Social Capital Survey in 2000.

Political engagement

Local residents are generally engaged in politics to
about the same degree as those in the national
survey, and trust in government at all levels is about
the same.

However, a higher percentage of local residents are
registered to vote than the national average.

Community involvement

Residents in the Brainerd Lakes area are generally
involved in the community. They are most likely to
have attended a community parade, celebration,

sporting or arts event, to have volunteered in the
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community, and to have attended a club or
organizational meeting.

Compared to the national survey, local resident are
more active. For example, a much higher percent of
local residents volunteer compared to the national
average.

Social contacts

Most area residents are socially active, visiting often
in the homes of neighbors and having people into
their homes.

More than five in ten local residents have had a
friend of another race visiting in their home, or have
visited in this friend’s home, in the past 12 months.
About five in ten local residents have invited a
weekend or seasonal resident into their home in the

past year.

Religious and charitable activity

Nearly five in ten local residents attend religious
services “almost every week” or more often.

More than eight in ten have donated to religious or
secular causes in the past 12 months. Overall, seven

in ten have donated to secular organizations.

Health and happiness

Most area residents report being happy, and most say
they are in good health. Fewer than one in twenty
report being “unhappy,” and six in ten say their
health is “very good” or “excellent.”

Television is the primary form of entertainment for
about two in ten residents; it is quite important to
another three in ten. Television is also the top source
of information for area households, although

newspaper is not far behind.

Further information about each of the points is in the

main body of the report, following the section on the

research methodology.
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How the research was conducted

This final report describes findings from the Social
Capital telephone survey conducted in the Brainerd
Lakes area in October, 2007. “Social Capital” is a
method of measuring the value of connections that
individuals have to other individuals and to their
communities. For more information about the concept
of social capital, see http://www.ksg.harvard.edu/
saguaro/primer.htm.

This survey looks at a variety of indicators found, in
national research, to be good measures of social
capital. The survey is a short form of a survey
conducted in 50 communities and regions in the
summer of 2000. A national survey, with a sample
chosen to be representative of the entire US, was
conducted at the same time. In 2004, the short form
survey was conducted in Central Minnesota (the area
in and around St. Cloud).

The Brainerd Lakes area research includes 560
completed surveys. In this report we compare the
responses obtained in the Brainerd Lakes area survey
with those:

o The Central Minnesota survey (500 completed
surveys) conducted in 2004

 The national sample (3003 surveys)

+ A rural midwestern county (768 surveys). This
region is very similar to the Brainerd Lakes area. It
has a similar population density, hosted more than
4,000 summer and vacation homes, and has similar
demographics (race, income, etc.). The community is
not identified because it has not been contacted for
permission to publicly use the results.

The Brainerd Lakes survey had similar response and
cooperation rates to the Central Minnesota and national
surveys. The margin of error for the overall data in the
Brainerd Lakes survey is +4.2% at the 95%
confidence interval.
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Note that the national survey and the comparison
region survey were conducted in the summer of 2000,
before the events of September 11, 2001. People who
study social capital generally believe the impact of
9/11 increased social capital in the US.

Overall, the researchers believe that the identical
questions in all four surveys all are very comparable.
Note that the researchers added additional questions,
based on input from a team of Brainerd Lakes area

community leaders.

Further information or analysis of the data is available
from the researchers.

Limitations of the research

The interviewers who completed this survey used
replicates, a method of recalling non-answering
numbers before dialing additional numbers, to help
make sure the survey population adequately represents
households in the community. The interviewers also
used the “most recent birthday” method of selection
within households. Even given these methods of
randomizing household and individual selection, there
were too few men and too few respondents under 34.

This is becoming more typical in telephone surveys.

Examination of the data showed that age has a bigger
impact on social capital than gender. For that reason,
the data used in this report was weighted to more
accurately reflect the actual ages in the Brainerd Lakes
area. Both the actual and the weighted age ranges are
shown on the demographics page.

To compensate for the weighting, 60 additional
surveys, beyond the 500 planned, were completed. It is
the opinion of the researchers that the survey is an

accurate representation of the Brainerd Lakes area.



UpFront Organization Development Consulting

Who responded to the survey

The tables on these pages show the demographic
information reported by survey respondents. Note that
the tables show the actual percentages of the 560
respondents. The age tables, shown at the right, have
both the actual and the weighted percentages. The
weights make sure the data accurately reflects the area
and responses can be compared to other locations.

Employment status

Working 60%
Retired 26%
Homemaker 6%
Permanently disabled 3%
Student 2%
Unemployed 2%
Temporarily laid off 1%
CE T .
High school or less 29%
Some college/tech school 42%
College degree or above 29%
African American 0%
American Indian 1%
Asian/Pacific Islander 1%
Caucasian 97%
Other 2%
Hispanic (may be any race) 1%
Male 37%
Female 63%
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Age (weighted to match r egion)

18 to 34 25%
35t049 30%
50 to 64 23%
65 or older 23%

Age (actual r espondents)

18 to 34 8%
35049 24%
50 to 64 35%
65 or older 34%

2006 income befor e taxes

Less than $20,000 13%
$20,000 to $30,000 15%
$30,000 to $50,000 24%
$50,000 to $75,000 24%
$75,000 to $100,000 12%
More than $100,000 9%
Don't know 3%

Marital status

Married 67%
Separated 2%
Divorced 10%
Widowed 8%
Never Married 14%

Childr en in household

One or more children 41%

None 59%

N
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Type of r esident

Community OconnectionO
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Permanent, full-year home 98% Community Count| Percent
Seasonal 2% Baxter 64 12%
Weekend 1% Bay Lake 2 0%
- =
Own 86% Breezy Point 11 2%
Rent 14% Crosby 25 5%
Cross Lake 19 3%

— s
Yes % Deerwood 16 3%
No o East Gull Lake 2 0%
Community ZIP Percent Garrison 1 0%
Brainerd 56401 45% Tronton 1 0%
Baxter 56425 14% Lake Hubert 1 0%
Crosby 56441 4% Lakeshore 5 1%
Deerwood 56444 4% Motley 14 39,
Ironton 56455 0% Nisswa 33 6%
Cross Lake 56442 3% Pequot Lakes 30 6%
Nisswa 56468 8% Pillager 3 1%
Jenkins 56456 0% Pine River 2 0%
Pequot Lakes 56472 10% Staples 42 8%
Motley 56466 6% Other (specify)* 20 4%
Staples 56479 7% Don't know 7 1%
Refused 1 0%

* Many of the “other” responses were cities or towns

outside the Brainerd Lakes area. All responses were

eventually grouped into six regions for analysis. These

are Brainerd/Baxter area, Cuyuna Range, Pequot Lakes

area, Cross Lake area, Nisswa/Lakeshore area, and

Staples/Motley area. The regional analysis then used

these groupings, rather than the physical address of

respondents.
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Trust in the community

Trusting people

Depends
(5%)
You can't be
too careful
(82%)

People can
be trusted
(63%)

Generally speaking, would you say that most people can be
trusted or that you can't be too careful in dealing with
people?

The first set of questions in the survey asked
respondents how much they trusted people they might
come in contact with on a daily basis.

The first question asked how well people in general
can be trusted. As shown above, more than six in ten
report being generally trusting of others.

This percentage who trust people is similar to the
social capital survey conducted in Central Minnesota
in 2004 and slightly above the comparison community
survey from 2000. It is much higher than the national
social capital survey.

The table below shows the percent in each survey who
reported “People can be trusted.”
Central National Similar
Minnesota 2000 region,
2004 2000

Brainer d
Lakes

region

63% 66% 47% 57%
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Trusting neighbors

T h Trust them
orr1lIJ; tatliteﬂn; ot at all
1%
%) / (1%)
Trust them
some
(29%)

Trust them
a lot
(66%)

(Do you trust) people in your neighborhood?

This next group of questions asked about specific

groups of people. The first was neighbors.

As shown above, respondents in the Brainerd Lakes
areas are quite trusting of their neighbors.

The table below shows the comparison to other social
capital surveys. The percentages are those who
responded “trust them a lot.” Again, the Brainerd
Lakes area is similar to Central Minnesota and the
comparison region, and far above the average in the
national social capital survey.
National Similar
Minnesota 2000 region,
2004 2000

Brainerd Central

Lakes

region

66% 65% 49% 63%
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Trusting police

Trust them
not at all

Trust them
only a little
(4%)

(Do you trust) the police in your local community?

Residents in this region are very trusting of law
enforcement in their communities, as shown above.
The percentages below are “trust them a lot.”
National Similar
2000

Brainer d Central
Minnesota

2004

Lakes region,

2000

region

71% 75% 51% 62%

Trusting people in stores

Trust them

Trust them not at all

only a little
(4%)

(Do you trust) people who work in the stores where you
shop?
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Residents of the local area are also very trusting of
people in the stores where they shop, especially
compared to other regions. The table shows the “trust
them a lot” responses.

National Similar
2000

Brainer d Central
Minnesota

2004

Lakes

region,
2000

region

57% 54% 29% 42%

Trusting tourists

Trust them
not at all

Trust them
only a little
(19%)

(Do you trust) tourists?

Residents in the local area are less likely to trust
tourists “a lot” compared to trusting people from their
own community. Note the high percentage of “trust

them some” responses.

This question was not asked in any of the other
surveys, so no comparison is possible. Note that the
next three questions—asking about weekenders, new
residents, and lifelong residents—are also unique to
this survey and cannot be compared to the other
surveys.
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Trusting weekenders

Trust them
not at all
(3%)

Trust them
only a little
(10%)

(Do you trust) people who own cabins and visit on the
weekends?

Local residents are more inclined to trust people who
come on weekends than they are to trust tourists who
visit the area. Note, however, that they are still less
likely to trust these people then they trust those who
they see regularly in the community.

Trusting new residents

Trust them
not at all
(5%)

Trust them
only a little
(14%)

(Do you trust) people who have recently moved to the area?

Note that residents of the Brainerd Lakes area

generally trust those who are new to the community,
but they are more likely to “trust them some” rather
than “trust them a lot.” People in this area are a little
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more likely to trust weekenders than to trust new
residents.

Trusting long-term residents

Trust them Trust them

only a little not at all
(3%) (1%)

(Do you trust) people who have lived their entire lives in this
area?

Nearly all survey respondents trust people who have
lived in the Brainerd Lakes area their entire life.

Summary

The chart below summarizes this set of questions about
trust.

Lifelong residents
Neighbors
N SN [ S — S_—__—

Stores/shop
| IS S N S S _— _—

Police
S S S S S S N —

Weekenders
N SN I S _— _—

Recent arrivals

Tourists

—)

Lifelong residents are trusted the most; tourists are
trusted the least. Still, there is a high level of trust of
each of these groups by residents of the Brainerd Lakes
area. Note that although “police” is fourth in overall
trust, it has the highest percent of “trust them a lot”
responses.
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Trust in groups of people

White people

Trust them
not at all
(1%)

Trust them
only a little
(6%)

(Do you trust) white people?

The next set of questions asked residents if they trusted
different groups of people.

The chart above shows that, as a group, white people
are trusted by the community.

The table below shows the “trust them a lot” responses
from this survey and the three comparison surveys.
Note that this region is very similar to the national
social capital survey and lower than either the Central
Minnesota survey or the comparison survey. The
difference is that a higher percentage of local residents
chose the “trust them some” response, while in the
other two areas a higher percent chose “a lot.”

National Similar
2000

Brainerd Central
Minnesota

2004

Lakes region,

2000

region

31% 51% 31% 42%
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African Americans or blacks

Trust them
Trust them not at all
only a little (4%)

(7%)

(Do you trust) African Americans or blacks?

Slightly fewer residents trust African Americans
compared to whites but the difference is not great. The
table below shows the comparison to other surveys;
shown are the “trust them a lot” responses.
National Similar
2000

Brainerd Central
Minnesota

2004

Lakes region,

2000

region

25% 40% 26% 37%
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Hispanics or Latinos

Trust them
Trust them not at all
only a little (3%)

(9%)

(Do you trust) Hispanics or Latinos?

Hispanics or Latinos/Latinas are trusted about the same
as African Americans, although there are slightly fewer
“trust them a lot” responses. Compared to other
regions, the Brainerd Lakes area is lower in the percent
who “trust them a lot” (shown below) but has a higher
percentage of “trust them some” responses.
National Similar
2000

Brainerd Central
Minnesota

2004

Lakes

region,
2000

region

20% 39% 24% 31%

Trust American Indians

Trust them
not at all
(3%)

Trust them
only a little
(12%)

(Do you trust) American Indians)
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The chart shows that trust for American Indians is very
similar to that for Hispanics/Latinos/Latinas. This
question was not asked in the other surveys.

Older people
Trust them Trust them
only a littl not at all

(Do you trust) older people, those 65 and older/

Another question that was not in other surveys, these
responses show that older people, defined as those 65
and older, generally inspire trust among residents.

Younger people

Trust them
not at all
(4%)

Trust them
only a little
(17%)

(Do you trust) younger people, those 24 and younger?

As shown above, younger people inspire much less
trust than older people. Again, there is no comparison
for this question.

10
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People with money

Trust them
not at all
(6%)

Trust them
only a little
(14%)

(Do you trust) people with a lot of money?

Residents generally report no problems with trusting
the well-off, although about two in ten gave one of the
two negative responses.

People with little money

Trust them
not at all
(2%)

Trust them

(Do you trust) people with very little money?

Local residents tend to trust those with no money just a
little more than those who are well off. In particular,
the “trust them some” category is larger for those with

no money.
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Summary
The chart below summarizes this set of questions about
trust.

Older people
Whites

African Americans
Hispanics

Poor people
American Indians

Rich people

Young people

Older people are trusted the most; young people are
trusted the least. Still, as with the first group there is a
fairly high level of trust by residents of the Brainerd
Lakes area.

Note the high percentage of “trust them a lot”
responses for older people.

When looking at all of the trust questions that can be
compared to other surveys, it appears that residents of
this area seem slightly more cautious about trusting
others. The responses tend to fall into the “trust them
some” category a little more often and in the “trust
them a lot” category a little less often.

11



UpFront Organization Development Consulting

Civic engagement

This set of questions asked about interest and activity
in politics and in civic affairs.

Interest in politics

Not at all
interested
(10%) Very
interested
Only slightly (26%)
interested
(20%)

Somewhat
interested
(44%)

How interested are you in politics and national affairs?

Nearly three in ten residents report being “very
interested” in politics and national affairs.

Brainerd Lakes area residents are fairly close to their
peers in the other survey areas. Note that all three other
surveys were conducted during presidential election
years, which may have boosted those percentages. The
table below shows the “very interested” responses.
Central National Similar
Minnesota 2000 region,
region 2004 2000

Brainerd

Lakes

26% 31% 30% 29%
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Registered to vote
The chart shows that nearly nine in ten respondents are
registered to vote.

Not
registered
(11%)

Registered
to vote
(89%)

Are you currently registered to vote?

The table below shows the percent who reported being
registered to vote in each of the surveys. This region is
similar to both Central Minnesota and the comparison
region, and higher than the national figure.

Central National Similar
Minnesota 2000

region 2004 2000

Brainerd
Lakes

region,

89% 88% 80% | 89% |

12
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Trust national government

Just about
always
(3%)

Hardly
ever
(19%)

Some of
the time
(59%)

How much of the time do you think you can trust the
NATIONAL government to do what is right?

The chart above shows respondents have varying
degrees of trust. Very few report “just about always.”
Shown below are the “some of the time” responses.
Central National Similar
Lakes Minnesota 2000
region 2004 2000

59% 50% 52% 52%

Brainerd

region,

Trust state government

Just about
always
(5%)
Hardly
ever
(11%)
Some of
the time
(56%)

How much of the time do you think you can trust the STATE
government to do what is right?
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The chart shows that local residents are a little more
trusting of state government, although the “just about
always” percentage is still low. This question was not

asked in the comparison surveys.

Trust local government

Hardly Just about
ever always
(7%) (8%)

Some of
the time
(45%)

How much of the time do you think you can trust the LOCAL
government to do what is right?

Residents are most trusting of local government, with
nearly five in ten answering “just about always” or
“most of the time.” The table below shows the “most

of the time” responses from the comparison surveys.

Brainerd Central National Similar
Lakes Minnesota 2000 region,
region 2004 2000

40% 45% 37% 43%
Summary

The chart compares the government trust questions.

y_
National 19% 3"/'
A
State 28% 5"/’
Local 40% 8%

13
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Political and social outlook
The final question in this section asked respondents to

report their political and social outlook.

Very conservative ’ 15%
Moderately conservative ’ 31%

Middle-of-the-road ’ 38%

Moderately liberal ’ 13%

Very liberal ’ &
0,
Something else ’ L

Nearly five in ten respondents chose one of the two
“conservative” responses, while fewer than two in ten
chose one of the two “liberal” responses.

The table at the bottom of the page shows the
responses from the three comparison surveys. Note that
the Brainerd Lakes area is very similar to the
comparison region. Both Central Minnesota and the
national sample are a little more liberal, although

conservatives still outweigh liberals two to one.

Brainer d Lakes Central Minnesota National sample Regional compar -
Area 2004 2000 ison 2000

Very conservative 15% 12% 15% 14%
Moderately 31% 36% 35% 32%
conservative

Middle-of-the-road 38% 28% 26% 34%
Moderately liberal 13% 19% 16% 14%
Very liberal 3% 6% 8% 4%
Something else 1% 0% 1% 1%

2007 Social Capital Survey Report, BraineAtéakes

14



UpFront Organization Development Consulting

Community activities

The next group of questions asked respondents to
report how often they completed various community
activities. The question asked for a specific number of

The region is similar to the national and comparison
region in donating blood and attending public
meetings.

times in the past 12 months that respondents have

completed these activities. If they could not give an Brainerd Lakes area residents are more likely to have

attended public meetings than residents in and around

exact number, they were prompted with categories.
St. Cloud, but less likely to have donated blood. The

Attended local event § 80% Central Minnesota region also appears to be more
Volunteered p oo% politically active.
Event to better community ' g5
. . 9% .
Community project pe o/ The table below shows the average number of times
Club or org. meeting ' o . . .
v § 52% local residents completed each of the activities in the
olunteered, not at church
Public meeting y 1% past 12 months.
Officer or committee ' HIRD
Donated blood ' sk
Political meeting or rally ' Lot \olunteered 121
As shown above, eight in ten residents have attended a \blunteered, not at church 9.7
celebration, parade or a local sports or art event. Fewer Attended local event 75
than two in ten have donated blood, or attended a -
.. . Attended club or org. meeting 6.7
political meeting or rally.
Attended event to better community 5.3
The table below shows the activities that were also . - -
. . . Took part in a community project 4.9
tested in the other three comparison surveys. Brainerd
Lakes area residents are above the national and Attended a public meeting 1.9
comparison regions in working on community projects, Donated blood 0.4
attending a club or organizational meeting, serving as " ,
. . ) Attended a political meeting or rally 0.4
an officer or committee member, and in volunteering.

Brainer d Lakes Central Minnesota Regional compar -

National sample

Area 2004 2000 ison 2000

Community project 59% 70% 42% 41%
Donated blood 16% 39% 19% 14%
Public meeting 47% 36% 46% 47%
Political meeting or 15% 43% 19% 15%
rally

Club or org. meeting 59% 75% 44% 46%
Volunteered 69% 7% 55% 59%
Officer or committee 27% 27% 18% 20%
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Social activities

This group of questions asked respondents about social
activities they have participated in during the past 12
months.

Had friends over
to your home

Been in home
of neighbor

Been in home
of different race

Been in home of
seasonal resident

Been in home of
community leader

Nearly all residents have had friends over during the
past year and most have been in the home of a
neighbor. About five in ten have been in the home of a
friend of a different race; about the same number have

been in the home of a seasonal or weekend resident.

The table below shows the items that were tested in all
three other surveys, or in the Central Minnesota survey.

Note that residents of the Brainerd Lakes area are just

Brainer d Lakes

Central Minnesota

as likely to have had friends over to their home, but
less likely to have been in the home of a friend of a
different race. The region is less diverse than the other
three regions in the survey, so one would expect this
result.

Compared to Central Minnesota, residents of Brainerd
Lakes are a little less likely to have been in the home
of a community leader.

The table below shows the average number of times
local residents completed each of the activities in the
past 12 months.

Had friends over to your home 24.3
Been in home of neighbor 16.1
Been in home of friend fefrdift race 6.7
Been in home of seasonal/weekend reside 5.4
Been in home of community leader 4.0

National sample

Regional compar -

Area 2004 2000 ison 2000
Had friends over to 96% 97% 92% 95%
your home
Been in home of 52% 67% 66% 61%
friend of different
race
Been in home of 45% 56%
community leader

2007 Social Capital Survey Report, BraineAtéakes
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Religious and charitable activities

These questions asked about regular religious and
charitable activities.

Attending religious services

Every week or
more often
(35%)

A few times
per year
(18%)

Once or twice AAITEE B2
a month weeok
(15%) (12%)

Not including weddings and funerals, how often do you
aftend religious services?

Nearly five in ten residents attend religious services
nearly every week or more often.

The table below shows the percent who attend “every
week or more often.” The Brainerd Lakes area is just
slightly lower than the comparison surveys, but higher
in the number of residents who attend “almost every
week.”

Central National Similar
Minnesota (0[0]0]

Brainer d
Lakes

region,
region 2004 2000

35% 42% 41% 43%
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Contributions to religious and
secular organizations

29% 29%29%
25% 2 209,

T 15%
1% 9% 7% 7%
A— y_ 2%
a ] Vaum Vaun ‘- '- —
None Lessthan  $100 to $500 to $1000to  $5000 or
$100 $499 $999 $4999 more

Amount given to both religious and secular causes in the
past 12 months (left) and to secular causes (right).

More than eight in ten respondents made religious and
charitable contributions in the past 12 months; about
seven in ten contributed to secular organizations in
addition to, or instead of, a religious organization.

Considering only those who gave, the median amount
given when religious and secular contributions are
considered together is in the $500 to $999 category.
The median amount for secular contributions is in the
$100 to $499 category.

The only comparison data is from the Central
Minnesota survey. Slightly more residents of the
Brainerd Lakes area reported not making contributions

compared to the St. Cloud area.

17
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Happiness, health and entertainment

Happiness Health
Not happy
Not very at all Fai
happy (0%) (1;')2,) Excellent
(3%) (24%)

Good
(24%)

And how would you describe your overall state of health
these days?

All things considered, would you say you are very happy, Residents also report being healthy, with more than

happy, not very happy, or not happy at all? eight in ten rating their health as “good,” “very good,”

or “excellent.”
This set of four questions asked respondents about
personal characteristics. Shown in the table are the “excellent” responses. The

local area is very similar to the three comparison areas

Overall, local residents are generally happy. Fewer in self-rating of health.

than one in twenty report being “not very” or “not at

all” happy. Brainer d Central National Similar

Lakes Minnesota 2000 region,
region 2004 2000

These responses are very close to those in Central

Minnesota, and in the comparison community. The
table shows the “very happy” responses for each area. 24%, 249, 22% 22%,

Brainerd Central National Similar

Lakes Minnesota 2000 region,
region 2004 2000

45% 44% 38% 44%

2007 Social Capital Survey Report, BraineAtéakes 18
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Television

Agree
strongly
(18%)

Disagree
somewhat
(28%)

Neither/
depends
(2%)
Television is my primary form of entertainment

Nearly five in ten residents in the Brainerd Lakes area
agree that television is an important source of
entertainment.

The percent who “strongly agree” is slightly higher
(shown below) than the three comparison areas, but the
difference is small. Overall, both Central Minnesota
and the Brainerd Lakes area report television as more
important than the national and comparison region
surveys. In particular, the percent who “strongly
disagree” is much higher in those to areas compared to
the two Minnesota surveys.

Central National Similar
Minnesota 2000

Brainer d
Lakes

region,
region 2004 2000

18% 15% 16% 12%
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Media

A —v
Television ’ 81%

Newspaper 2

_’ 19%

Internet

y________/ &
Radio f re%
Talking to friends/ " 5%

neighbors
%
Other ’ e

Which one type of media do you use most often to get
information?

Television is the most used media, followed closely by
newspapers. Internet and radio also have a number of
adherents. As described later in this report, age and
education are big factors in which media residents use
most often.

This question was unique to the Brainerd Lakes area
survey.
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Social capital scale

The researchers created a scale to better understand the
relationships between demographic groups in the
survey. The scale takes individual answers to a number
of questions about community connections and adds
them together. Respondents with more community
connections score higher on this social capital scale (up

to a maximum of 39).

The charts on the next four pages show where different
demographic groups fall on the scale. The table on
page 24 shows the 39 questions that make up the scale
and what response level is positive for each item.

In general age, income, and education—shown on this
page—have an impact on how much social capital an
individual might have. In particular, note that social
capital rises steadily as income goes up. This does not
imply causality; the direction of the effect cannot be
determined. It may be that having more social capital
leads to a better chance to make a higher income, or it
may be that working in a job that produces a high
income creates more opportunities to gain social
capital.

Social capital by age

AR A
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© 0
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34 or 35to44 45to54 55t064 65t074 75and
younger older
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Social capital by household income
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Social capital by race

A
A
o
<
€ 3
[\
o
A V.. v
White All other races

Social capital by marital status

A
A
8
K @
&
A V.. v
Married Single
Social capital by children
o/ A
3 X
€ €
A V.. v
No children One or more children
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Social capital by gender
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Female Male

Social capital by employment
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Working Laid off Unem- Retired Disabled Home- Student
ployed maker

As shown in the charts above, race and marital status
have some impact on social capital, as does
employment status. Gender shows less influence,
although women average slightly more social capital
than men.

Note that the number of those who reported themselves
to be a race other than white is very small, so the data
dealing with race should be viewed with caution.
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Social capital by residency, type

26.27
26.80

Full-time resident

v
Weekend of seasonal

Expectations for living in the region

26.68
24.00

Expect to live here

Expect to move away

Social capital by residency, length
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Social capital by local area

y___/ A
Ay AR y <
Ay
~ 0
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© © N = N ©
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Brainerd/ Cuyuna Cross Nisswa/  Pequot  Staples/
Baxter Range Lake area Lakeshorelakes area Motley
area area area

The charts on this page show that residency has less to
do with social capital than some of the items discussed
earlier. In particular, note that there is not much
difference between newer residents and long-term
residents. Those who expect to leave the area within
five years have less social capital. This may be related
to age as younger people are more mobile and younger
people generally have lower social capital than older
residents.

The chart above shows the breakdown for the six local
regions in the survey. None of the differences are very
large. The Cross Lake and the Pequot Lakes areas have
slightly more social capital than the others, but all are
very close. The community used for this analysis was
the community that the respondent reported feeling
“connected to” rather than the respondent’s physical
address as determined by ZIP code. Note that the
number of completed surveys for each of the areas
outside of Brainerd/Baxter are fairly small, so the data
is likely to be variable. A chart provided along with
this report gives the responses to the substantive

question in the survey for each of the six regions.

There were very few weekend or seasonal residents
who responded to the survey, so that data should be

viewed with caution.
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Items used to create the social capital scale

Item Responses considered positive
OVErall TrUST Of PEOPIE. ... ettt e s e e e e e eaaae s People can be trusted
TrUST NEIGNIDOIS ...ttt e ettt e ettt e e e nbeeeee s Trust a lot, some

Trust local police Trust a lot, some

Trust SNOP PEOPIE IN IOCAI STOMES ....uvviiiiiiiiiiiei ittt e e e e e e e e e e s e e e e eaes Trust a lot, some
B0 B (o U 1S £ TR Trust a lot, some
TEUST WEBEBKENTEBIS ...t ettt ettt e e e e e e e e ettt e e e e e e e e e e et eeaeaeeeees Trust a lot, some
Trust those Who reCcently MOVEA NEIE........ccoiiiiii e Trust a lot, some
Trust those Who have always IVEA NEIE...........iiiiiiii e Trust a lot, some
TRUST WIITES .ot e et e e et et e e e e Trust a lot, some
TrUST AfICAN AMNEBIICANS .....ceeieeeee ettt et e e e e e e e e et e e e e e e e e e e et eseeeeeeeesesaeranens Trust a lot, some
TrUST HISPANICS/LATINOS 1..eee ittt e e e e e et e e e e et e e e e e e e bt e e e e e nreeee s Trust a lot, some
TrUSE AMBICAN INAIANS .ottt et e e e e e et e e et e e e e et e e e et e e e s et e e eeaaass Trust a lot, some
(OIS e ) (o L= g 1Yo ) o = T USSP PSRRI Trust a lot, some
RV Y o1U a e [T g o1=To] o= TP PPPPPPPPPR Trust a lot, some
Trust people With @ 10t Of MONEY........ccoi i e Trust a lot, some
Trust people With VEry ITHE MONEY........coiiiii e Trust a lot, some
INTErESTEA 1N PONTICS 1ttt et bbbt ar et e e e e eeeeaaeaeas Very or somewhat
REGISTEIEA 10 VOB ettt ettt Yes
Trust national GOVEIMMENT........uiiiiii e Always, most, or some of the time
Trust state GOVEINIMENT.........eiiiii e Always, most, or some of the time
Trust 10Cal GOVEIMMIENT.......eiiiiii e Always, most, or some of the time
Worked 0N @ COMMUNITY PIOJECT. . .uiiiiiiieieiee e ettt e e e e e e e e e e e e bbb ereaeaes One or more times
[DlelaF=10Te I o) (ol le F R UUPPPT TR One or more times
Attended PUBIIC MEETING . .....uiiiiiiie e One or more times
Attended political meeting/rally... ....0One or more times
Attended CIUD/OrgaNIZALION ... ..oveie it Three or more times
Had friends OVEr 10 YOUI NOMIE.......iiiiiiiiii i raaeaa e Six or more times
In home of friend Of AIffErENT FACE. ....ccoiiiii e One or more times
IN home Of COMMUNILY IEAAET ........ueiiiiie e One or more times
IN home Of SEASONAI/WEEKENTE ... .eiiiiiiie it One or more times
RV o101 (=TT g=T e O SO TT PR PRUPTRRT Three or more times

Volunteered outside of church One or more times

ATENAEA [OCAI BVENT.....ciiiie et e e e e e Three or more times
Attended community BETTEMMENT BVENT..........oiiiiiii e One or more times
Been in home Of @ NEIGNDOT. . .....i i Three or more times
Served as OffiCer OF ON COMMUIIEE. ... ...iiiiii ittt et e et e et e e et e e e nnee e e s aeeeannneeenns Yes
Attended religious services regulary...........ccovvieiiieeniieeiiinee Every week, almost every, once or twice a month
DONALIONS 1O All CAUSES ...t ettt ettt ettt e e et e e e et e e e et e e $500 or more

Donations to secular causes $100 or more
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Demographic differences

There are many differences between demographic
groups in the survey. For example, men answered
questions somewhat differently than did women. Some
differences, however, are not very useful; others fail to
meet a standard statistical test of significance, making
it likely that the differences are due to random

variation rather than a reflection of a true difference.

Locations in the region
The differences described below may be helpful to

local communities for planning.

« Respondents in Cross and Pequot Lakes are most
likely to trust people in their neighborhood; those in
other areas are less likely.

« Police are trusted everywhere in the region;
however, they are most trusted in the Cuyuna Range
area and in Cross Lake.

« Cabin owners who visit on weekends are generally
trusted; however, they are trusted a little more in
Brainerd/Baxter, the Cuyuna Range, and around
Cross Lake.

« Most respondents are more likely to trust young
people (24 and younger) “some” rather than “a lot.”
Young people are most likely to be trusted in
Brainerd/Baxter and in the Cross Lake area.

« Interest in politics is highest on the Cuyuna Range
and in Pequot Lakes and is lowest in the Staples/
Motley area.

» Respondents in Brainerd/Baxter and in Pequot Lakes
are more likely to have attended a political meeting
or rally.

« Residents of Brainerd/Baxter and Staples/Motley are
more likely to have had a friend of another race in
their home, or to have visited in that friend’s home.

 Residents in Brainerd/Baxter are most likely to have
volunteered in the community (in addition to church
activities); those who live in the Staples/Motley area
are least likely to have done so.
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« Brainerd/Baxter residents are less likely to have
attended a community celebration or event,
compared to all the other areas in the region.

« Residents in all areas report themselves to happy;
those who live near Cross Lake are more likely to
say they are “very happy.”

o There are differences in where people in the region
get information. Television came out on top in the
Cuyuna Range area, while newspapers were named
more often in Cross Lake. Radio came out slightly
ahead in Staples/Motley.

The responses to all questions for the areas within the

region are available in a separate document, provided
with this report.

Household income

Residents of different income levels show significant
differences in social capital.

« In general, those with household incomes of $30,000
a year or more are more trusting of others than those
with lower incomes. Those who earn $75,000 a year
or more are most trusting of others.

« Those with annual incomes of $30,000 or more are
more engaged politically, and are more likely to trust
government at all levels.

« Those with incomes over $30,000 tend to be more
engaged in community activities, and those who
have incomes of $75,000 or more are most engaged.

« Socially, those with higher incomes tend to have
more social connections. For example, they are more
likely to have had someone of another race in their
home.

 Residents with higher incomes are more likely to say
they are “very happy,” and report better health. They
are less likely to say that television is their main
form of entertainment. They are more likely to use
the newspaper and/or the internet as information
sources.
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Age

Along with income, age has a fairly large impact on
social capital. Social capital peaks during the years
from 34 to 65, then declines slightly.

« In most of the “trusting” questions, the above pattern
holds. Individuals in their middle years are most
trusting, but trust declines a little after age 65. Those
34 and younger are generally the least trusting of any
age group.

« Those 65 and older are just as engaged politically as
their middle-aged counterparts. Trust in all levels of
government peaks between the ages of 55 and 74,
then declines slightly.

« Participation in community events peaks in the 35 to
54 age range, then declines slightly. Volunteering
peaks in the 55 to 64 age category, then declines
somewhat.

« Seniors report nearly as many social contacts as
younger people, but are less likely to have someone
of another race in their home. Those 55 to 74 are
most likely to have a community leader in their
home.

« Those 65 and older are more likely to attend
religious services. Donations to both religious and
secular organizations peaks in the 35 to 44 age
range, then declines slightly as resident get older.

» Happiness peaks in the 65 to 74 age group, then
declines drastically with those 75 and older. Those
44 and younger are most likely to report excellent
health.

« Television and newspapers increase in importance as
an information source as residents get older; radio
and Internet are more often named by those 54 and
younger.

Permanent residents compared to
seasonal/weekend residents

Because there were very few seasonal or weekender
survey respondents, there is little data about the
differences between those residents and permanent
residents. It appears that seasonal/weekenders are even
more trusting of their neighbors than permanent
residents but less likely to have donated to religious or
secular causes in the community.
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Further research on this group needs to be done to get a
better picture of their contributions to social capital in
the area.

Planning to move compared to
permanent residents

« Residents who don’t expect to be here in five years
tend to be a little less trusting of others compared to
residents who expect to be here long-term.

« Residents planning to move are still active in
community affairs, although they are a little less
likely to volunteer. They tend to be a little more
isolated socially than those who plan on being
around longer.

« This group is also less likely to rate themselves
“very happy” compared to residents who will live

here long-term.

Marital status

« Single people who participated in the survey were
overall less trusting than their married counterparts.
This applies to all the trusting questions, from
neighbors to police, and from racial and ethnic
groups to socio-economic groups.

« Single residents tend to be less engaged in politics
and are less likely to trust state and local
government.

« Single respondents are less likely to have taken part
in community celebrations, events, and to have
volunteered, although their social activities are more
on par with their married counterparts.

« Single persons are less likely to attend religious
services, less likely to contribute to religious and
secular causes, less likely to be happy and less likely
to report their health as very good.

« Single people are more likely to report television as
their primary form of entertainment.

Single people are more likely to be younger than the

general population (although there is a higher

percentage of singles in the senior population as well).

This may explain some of the data above, particularly

being less likely to attend community events and

celebrations.
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Households with children

Residents with children in their households are a
little less trusting of neighbors and of people in
stores where they shop. They are also less trusting of
weekenders, of some racial groups, and of both older
and younger residents.

Residents with children are a little less engaged in
politics; they are less likely to say they are interested
and less likely to be registered to vote.

Residents with children are more likely to have taken
part in a community project and in a community
celebration or event, more likely to have been in the
home of someone of a different race, but less likely
to have been in the home of a seasonal resident.
Those with children are more likely to report the

Internet as the primary source of information.

Race

There were very few people of color who responded to

the survey, so the data should be viewed only in the

context of other research.

Those of races other than white may be a little less
trusting of police, of people who work in the stores
where they shop, of seasonal residents and of
tourists.

These groups may be less likely to be registered to
vote, and less likely to trust government at all levels.
People of races other than white may be less active
in the community, but the difference is small and not
statistically significant. They tend to be more
socially engaged than their white counterparts, and
are much more likely to have had someone of
another race in their home.

People of color in the community may be a little less
likely to attend religious services weekly, and may
be more likely to donate to secular causes in the
community.

Their happiness and health is similar to their white
counterparts, and they are a little less likely to say

that television is their primary form of entertainment.

Gender

Although all respondents are likely to trust law
enforcement, men are a little less likely to trust
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police “a lot” compared to women. Men, however,
are more likely to trust weekenders.

« Women are a little more trusting of most racial and
ethnic groups than men, and more trusting than men
of people with a lot of money.

« Men are a little more likely to be “very interested” in
politics, but more likely to distrust government at all
levels than women.

« Women are more likely to have taken part in a
community project, and more likely to have
volunteered.

« Women are a little more likely to attend religious
services regularly, and tend to report higher
donations to both religious and secular causes.

« Women report higher levels of happiness than men
and also report better health.

« Women tend to favor television and newspaper more
than men as a source of information, while men are
more likely than women to name radio.

Education

Higher education is closely associated with higher
household income and the patterns are largely the same

as the income results described earlier.

« Trust generally peaks in those with a bachelors
degree or some graduate work. Those with a
graduate or professional degree are more likely to
report “trust them some” rather than “trust them a
lot” for most groups.

« Those with higher education tend to be more
engaged in politics and to trust all levels of
government more than those with less education.

« Those with a higher education are more likely to
attend community events and volunteer.

« Education seems to make little difference in the
number or type of social contacts, however. Those
with less education are still about as likely to have
friends over, and to have someone of another race in
their home.

« Those with more education are a little more likely to
attend religious services, and much more likely to
donate to religious and secular organizations.

« Those with higher education are happier and
healthier.

26



UpFront Organization Development Consulting

Predictors of social capital

Demographic relationships with
social capital

Based on the correlation between items, it appears that
the top demographic predictors of social capital are 1)
household income, 2) education level, and 3) marital
status. Individuals with one or more of these traits—an
above average household income, some higher
education, married—are likely to have more

community connectedness than others.

Note that this does not imply causality, only that they
are related. In fact, the cause and effect could work in
either direction. For example, possessing social capital
may enhance the individual’s ability to earn a high
income, to marry or to complete a higher education.
On the other hand, individuals with money, with
education, or with a spouse are likely in a better
position to “gather” social capital than those who are
struggling to better their socio-economic status or find

a suitable partner.

This odering was determined using celation

analysis to find how closelglated each item was to
the overall social capital scale. The items aank-
ordered (income, education, marriage), but allear

are fairly close togetheNote that these the items

were also the most closely cetated with inceased
social capital in the Central Minnesota survey in 2004,
although education level was slightly higher than
income in that survey

Behavioral relationships and
predictors of social capital

This analysis of the behavioral questions in the survey
attempts to determine which behaviors are most
closely related to social capital.

There were two kinds of behavioral questions in the
survey—some asked for responses from a specific
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category; others asked respondents to provide an actual
number of times they had completed an activity.

Among the categorical questions, four items stand out
as most closely predictive of social capital. They are:
1) whether the individual trusts Hispanics, 2) whether
the individual trusts people with money, 3) whether the
individual trusts African-Americans, and 4) whether
the individual donates to secular charitable causes in
addition to religious organizations. Again, causality is

not implied; only relatedness.

Correlation analysis was again used to determine this
list. The items a rank odered. Note that donations
are closely elated to income, one of the top
demographic prdictors. When corutling for the

effect of income, donating to seculaganizations still
shows a significant coetation with social capital, but

is no longer one of the top four items.

Among items with numbers of occurrences, the three
that most closely predict higher social capital are:

1) attending a community parade, celebration, arts or
sports event, 2) attending a club or organizational
meeting, and 3) attending a public meeting in which
there is a discussion of community affairs.

These items should be considered when setting
priorities in a plan to increase social capital in the
community.

Regession analysis using the social capital scale
provided this list. Of the 13 items tested theseetfit
the model best.
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